Article 3e

1. Member States shall ensure that audiovisual commercial communications provided by media service
providers under their jurisdiction comply with the following requirements:

(a) audiovisual commercial communications shall be readily recognisable as such. Surreptitious
audiovisual commercial communication shall be prohibited;

(b) audiovisual commercial communications shall not use subliminal techniques;

(c) audiovisual commercial communications shall not;

(i) prejudice respect for human dignity;

(ii) include or promote any discrimination based on sex, racial or ethnic origin, nationality, religion or
belief, disability, age or sexual orientation;

(iii) encourage behaviour prejudicial to health or safety;

(iv) encourage behaviour grossly prejudicial to the protection of the environment;

(d) all forms of audiovisual commercial communications for cigarettes and other tobacco products shall be
prohibited; ‘

(e) audiovisual commercial communications for alcoholic beverages shall not be aimed specifically at
minors and shall not encourage immoderate consumption of such beverages;

(f) audiovisual commercial communication for medicinal products and medical treatment available only on
prescription in the Member State within whose jurisdiction the media service provider falls shall be
prohibited; :

(g) audiovisual commercial communications shall not cause physical or moral detriment to minors.
Therefore they shall not directly exhort minors to buy or hire a product or service by exploiting their
inexperience or credulity, directly encourage them to persuade their parents or others to purchase the
goods or services being advertised, exploit the special trust minors place in parents, teachers or other
persons, or unreasonably show minors in dangerous situations.

2. Member States and the Commission shall encourage media service providers to develop codes of
conduct regarding inappropriate audiovisual commercial communication, accompanying or included in
children's programmes, of foods and beverages containing nutrients and substances with a nutritional or
physiological effect, in particular those such as fat, trans-fatty acids, salt/sodium and sugars, excessive
intakes of which in the overall diet are not recommended.

Article 3f

1. Audiovisual media services or programmes that are sponsored shall meet the following requirements:
(a) their content and, in the case of television broadcasting, their scheduling shall in no circumstances be
influenced in such a way as to affect the responsibility and editorial independence of the media service
provider;

(b) they shall not directly encourage the purchase or rental of goods or services, in particular by making
special promotional references to those goods or services;

(c) viewers shall be clearly informed of the existence of a sponsorship agreement. Sponsored
programmes shall be clearly identified as such by the name, logo and/or any other symbol of the sponsor
such as a reference to its product(s) or service(s) or a distinctive sign thereof in a appropriate way for
programmes at the beginning, during and/or the end of the programmes.

2. Audiovisual media services or programmes shall not be sponsored by undertakings whose principal
activity is the manufacture or sale of cigarettes and other tobacco products.

3. The sponsorship of audiovisual media services or programmes by undertakings whose activities
include the manufacture or sale of medicinal products and medical treatment may promote the name or
the image of the undertaking, but shall not promote specific medicinal products or medical treatments
available only on prescription in the Member State within whose jurisdiction the media service provider
falls.

4. News and current affairs programmes shall not be sponsored. Member States may choose to prohibit
the showing of a sponsorship logo during children's programmes, documentaries and religious
programmes.
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Instrucciones:

Cada opositor cuenta con un ttempo de 35 minutos para traducir al espafiol el texto que se
encuentra en el reverso de esta pagina.
No se permite la utilizacién de diccionario.

La valoracion de este ejercicio sera de 0 a 3,75 puntos.

El ejercicio sera leido publicamente ante el Tribunal, por los opositores, justo a continuacion
de su finalizacion en el lugar de su celebracion.



